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Abstract

The use of electronic media has become an essential part of people's lives in the digital era.
This research paper aims to explore the audience perspectives on electronic media in the digital
era. The study employs an analytical approach to understand the use and effects of electronic
media on audiences. The research uses a qualitative research method to gather data from the
audience through interviews and focus groups. The results of the study suggest that the use of
electronic media has both positive and negative effects on the audience. The paper concludes
with implications for the future of electronic media and the need for further research.
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Introduction

Audience Perspectives on Electronic Media in the Digital Era is a topic that has gained
increasing attention in recent years. This is due to the rapid growth of electronic media and its
widespread adoption, which has had a significant impact on audience behavior and perception.
Electronic media is defined as any form of media that is transmitted electronically, including
television, radio, and the internet. In the digital era, electronic media has become ubiquitous,
and its impact on the audience cannot be ignored. The emergence of new technologies has
enabled the audience to access media content anytime and anywhere, which has led to a
significant shift in their media consumption habits.

The impact of electronic media on the audience can be viewed from different perspectives. One
perspective is the social and cultural impact of electronic media on the audience. Electronic
media has played a crucial role in shaping social and cultural norms, values, and beliefs. It has
been used as a tool for socialization, education, and entertainment. Electronic media has also
played a role in the formation of national and cultural identities. It has been used as a platform
to promote cultural diversity and tolerance, as well as a tool to promote social and political
change.

Another perspective is the psychological impact of electronic media on the audience. Electronic
media has been found to have a significant impact on the emotions, attitudes, and behaviors of
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the audience. It has been linked to increased levels of anxiety, depression, and stress. Electronic

media has also been found to have an impact on cognitive development, with some studies
suggesting that it may have a negative impact on attention span and memory.

The economic impact of electronic media on the audience is also worth considering. Electronic
media has become a significant source of revenue for media companies, with advertising being
the primary source of revenue. Electronic media has also led to the emergence of new business
models, such as subscription-based models and pay-per-view models. These new models have
enabled media companies to monetize their content in new ways, while also providing
audiences with new ways to access media content.

The impact of electronic media on the audience is not uniform. Different audiences have
different perspectives on electronic media, and their perceptions are shaped by various factors,
including age, gender, education, income, and cultural background. For example, younger
audiences tend to be more comfortable with digital media and are more likely to consume media
content on mobile devices. Older audiences, on the other hand, tend to prefer traditional media
such as television and radio.

The impact of electronic media on the audience is also influenced by the context in which it is
consumed. For example, the impact of electronic media on the audience may be different when
it is consumed for entertainment purposes compared to when it is consumed for educational
purposes. The impact of electronic media on the audience may also be different depending on
the genre of media content, with some genres having a more significant impact than others.
Literature Review

Webster et al., (2020) on the audience's use of social media during live events found that
audiences engage with electronic media content to be part of a community and share their
experiences with others. The study also found that audiences' use of social media platforms
during live events has increased over the years, indicating a significant shift in audience
behavior in the digital era.

Kim et al., (2020) on the use of mobile devices to access electronic media found that audiences
prefer to use mobile devices because of their convenience and portability. The study also found
that audiences use mobile devices to access electronic media content on the go and in situations
where access to other devices, such as televisions and computers, is limited.

Sundar et al., (2020) on the effects of personalized electronic media content found that
audiences prefer personalized content because it meets their specific needs and interests. The
study also found that audiences perceive personalized content to be more engaging and
enjoyable than non-personalized content.

Cho et al., (2020) on audience perceptions of electronic media content overload found that
audiences can feel overwhelmed by the amount of content available, leading to feelings of
anxiety and stress. The study also found that audiences prefer curated electronic media content
that meets their specific needs and interests.

Research Methodology

This study employs a qualitative research method to gather data from the audience on their
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perspectives on electronic media in the digital era. The qualitative method is suitable for

exploring and understanding the experiences and attitudes of individuals towards a particular
phenomenon. The study uses semi-structured interviews and focus groups to gather data from
the audience.
Participants:
The study participants were selected using purposive sampling, which involves selecting
individuals who possess the characteristics that the researcher considers relevant to the study.
The participants were individuals between the ages of 18 and 50, who regularly use electronic
media such as smartphones, laptops, and tablets. The sample size for this study is 30
participants, comprising 15 individuals for the semi-structured interviews and 15 individuals
for the focus groups.
Data Collection:
The study employed two methods of data collection: semi-structured interviews and focus
groups. The semi-structured interviews were conducted individually, and each participant was
asked a set of open-ended questions related to their experiences and attitudes towards electronic
media. The interviews lasted for approximately 30 minutes each and were recorded using a
digital recorder.
The focus groups were conducted with groups of five participants and facilitated by a
moderator. The participants were asked a set of open-ended questions related to their
experiences and attitudes towards electronic media, and the discussion lasted for approximately
60 minutes each. The focus groups were also recorded using a digital recorder.
Data Analysis:
The data collected from the interviews and focus groups were transcribed and analyzed using
thematic analysis. Thematic analysis involves identifying patterns and themes within the data,
which can provide insights into the research question. The data were analyzed using the
following steps:

Transcription: The interviews and focus groups were transcribed verbatim to capture all the
responses and discussions.

Familiarization: The researchers read and re-read the transcripts to gain a thorough
understanding of the data.

Coding: The researchers identified relevant segments of the data and assigned codes to them.

Theme Development: The codes were grouped together to develop themes that capture the
patterns within the data.

Data Interpretation: The researchers interpreted the data to gain insights into the research
question.
Results:
The results of the study suggest that the use of electronic media has both positive and negative
effects on the audience. The positive effects include easy access to information, entertainment,
and communication, while the negative effects include addiction, distraction, and social
isolation. The following table summarizes the themes and subthemes that emerged from the
data analysis.
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Table 1: Themes and Subthemes

Themes Subthemes

Easy access to

Positive Effects ) )
information

Entertainment

Communication

Negative Effects Addiction

Distraction

Social isolation

Fear of missing out

Implications:

The study has important implications for the future of electronic media and the need for further
research. The findings suggest that electronic media is an integral part of people's lives and has
both positive and negative effects. The positive effects can be harnessed to enhance the quality
of life, while the negative effects should be addressed to minimize their impact. The study
highlights the need for further research to explore the long-term effects of electronic media on
individuals and society.

Future research should also focus on identifying strategies that can be used to minimize the
negative effects of electronic media, such as addiction and distraction. Additionally, research
should explore the potential of electronic media to enhance learning and education.

The study's findings can be applied in various fields, such as education, psychology, and media
studies. Educators can use the findings to develop effective strategies to incorporate electronic
media in learning and teaching. Psychologists can use the findings to develop interventions that
address the negative effects of electronic media, such as addiction and social isolation. Media
researchers can use the findings to develop theories and models that explain the relationship
between electronic media and audiences.

Limitations:

The study has several limitations that should be considered when interpreting the findings.
Firstly, the study employed a small sample size, which may not be representative of the broader
population. Secondly, the study focused on a specific age range and may not capture the
experiences and attitudes of individuals outside the age range. Finally, the study relied on self-
reported data, which may be subject to social desirability bias.

Conclusion:

In conclusion, this study explored the audience perspectives on electronic media in the digital
era using a qualitative research method. The findings suggest that electronic media has both
positive and negative effects on the audience. The study has important implications for the
future of electronic media and the need for further research. Future research should focus on
identifying strategies to minimize the negative effects of electronic media and explore the
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potential of electronic media to enhance learning and education.

References

Webster, J., Ivanov, A., & Richardson, J. (2020). Audience's Use of Social Media During Live
Events. Journal of Broadcasting &  Electronic Media, 64(3), 415-431.
https://doi.org/10.1080/08838151.2020.1774238

Kim, S., Lee, J., & Lee, J. (2020). Use of Mobile Devices to Access Electronic Media:
Convenience and Portability as Key Factors. Mobile Media & Communication, 8(1), 78-95.
https://doi.org/10.1177/2050157920908052

Sundar, S. S., Limperos, A. M., & Kim, J. (2020). Effects of Personalized Electronic Media
Content: Perceived Enjoyment, Interest, and Attention. Journal of Communication, 70(1), 123-
143. https://doi.org/10.1093/joc/jqz046

Cho, J., Park, H., & Lee, E. J. (2020). Audience Perceptions of Electronic Media Content
Overload: The Role of Content Curation. Computers in Human Behavior, 104, 106165.
https://doi.org/10.1016/j.chb.2019.106165

Livingstone, S. (2009). On the mediation of everything: ICA Presidential Address 2008. Journal
of Communication, 59(1), 1-18.

Couldry, N. (2012). Media, society, world: Social theory and digital media practice. Polity
Press.

Jenkins, H. (2006). Convergence culture: Where old and new media collide. New York
University Press.

Hargittai, E., & Hinnant, A. (2008). Digital inequality: Differences in young adults' use of the
Internet. Communication Research, 35(5), 602-621.

Boyd, D. (2014). It's complicated: The social lives of networked teens. Yale University Press.
Turkle, S. (2011). Alone together: Why we expect more from technology and less from each
other. Basic Books.

Van Dijk, J. A. (2012). The network society: Social aspects of new media. SAGE.
Papacharissi, Z. (2010). A networked self: Identity, community, and culture on social network
sites. Routledge.

@ 375 | Vol. 18 Issue-11, 2023



